
How the Survey was Conducted

Methodology: Marist Poll of 2,425 National Adults

This survey of 2,425 adults was conducted April 7th through April 10th, 2025 by the Marist Poll. Adults 
18 years of age and older residing in the United States were contacted through a multi-mode design: By 
phone using live interviewers, by text or online. All potential respondents were screened for age. 
Probability-based sampling frames include landline and cell phone sample. These samples were used 
to administer the surveys collected via phone and text to web. A sampling frame based on aggregated 
non-probability online research panels was randomly selected from Cint’s digital insights platform to 
administer the surveys collected via web, including an oversample of GenNext (18-24) adults for a total 
of 1,085 interviews with this cohort. Survey questions were available in English or Spanish. All samples 
were selected to ensure that each region was represented in proportion to its adult population. The 
samples were then combined and balanced to reflect the 2022 American Community Survey 5-year 
estimates for region, age, gender, income, and race. 
 
Results for all adults (n=2,425) are statistically significant within ±2.9 percentage points. Results for 
registered voters (n=2,127) are statistically significant within ±3.1 percentage points. The design effect 
for this survey is 2.12 which has been incorporated in the calculation of all reported margins of error.

When comparing generations, the margin of error for GenNext is calculated to account for the 
oversample. Results for GenNext adults are statistically significant within ±4.3 percentage points. 

Tables include results for subgroups to only display crosstabs with an acceptable sampling error. It 
should be noted that, although you may not see results listed for a certain group, it does not mean 
interviews were not completed with those individuals. It simply means the sample size is too small to 
report.



National Adults GenNext (18-24)
Column % Column %

100% 100%
88% 79%

Party Identification Democrat n/a 35%
Republican n/a 32%

Independent n/a 33%
Other n/a <1%

Gender Men 50% 51%
Women 50% 49%

Age Under 45 46% 100%
45 or older 54% n/a

Age 18 to 29 21% 100%
30 to 44 25% n/a
45 to 59 24% n/a

60 or older 30% n/a
Generation Gen Z 18% 100%

Millennials 26% n/a
Gen X 27% n/a

Baby Boomers 24% n/a
Silent/Greatest 5% n/a

Race/Ethnicity White 63% 46%
Black 12% 13%

Latino 15% 20%
Other 10% 21%

Region Northeast 18% 17%
Midwest 21% 21%

South 38% 38%
West 23% 24%

Household Income Less than $50,000 35% 39%
$50,000 or more 65% 61%

Education Not college graduate 65% 87%
College graduate 35% 13%

Area Description Big city 22% 22%
Small city 15% 15%
Suburban 37% 39%

Small town 12% 13%
Rural 15% 12%

Area Description - Gender Small city/Suburban Men 27% 28%
Other area Men 22% 23%

Small city/Suburban Women 25% 25%
Other area Women 26% 24%

88% 79%
Party Identification Democrat 34% 35%

Republican 36% 32%
Independent 29% 33%

Other <1% <1%

Nature of the Sample

National Adults
National Registered Voters

Marist Poll National Adults. Interviews conducted April 7th through April 10th, 2025, n=2,425 MOE +/- 2.9 percentage points. 
National Registered Voters: n=2,127 MOE +/- 3.1 percentage points. Totals may not add to 100% due to rounding.

National Registered Voters



How to Read Banners 
 
 

‘Banners’ are a simple way to display tabular data. The following provides an explanation of how to read the banners.  
 

1. Thinking of the entire table as a grid of cells, each cell contains a number. This number gives the percentage of respondents in a column in each cell. 
  

2. Columns read vertically down the page.   
 

3. The table headings present the people or subgroup each column represents. They are each noted with a letter. 
 

4. The remaining rows present the column percentages for each valid response category to a question.  
 

5. The banners include notations for statistical significance testing between columns. Each column is labeled with letters. If a capital letter is below a percent, it 
notes that this percent is statistically different at the 95% confidence level from the percent of the lettered column. If a lowercase letter is below a percent, it 
notes this percent is statistically different at the 90% confidence level from the percent of the lettered column. For example, in the banner below, the 70% in 
column C is statistically different from the 58% in column D, the 56% in column E, the 47% in column F, and the 38% in column G at a 95% confidence 
level. Gen Z adults are statistically more likely than any other generation to say jobs are difficult to find right now. 
  

6. Please note totals may not add to 100% due to rounding.   
  

 
 

 

National 
Adults

GenNext
 (18-24) Gen Z Millennials Gen X

Baby 
Boomers

Silent/
Greatest

(A) (B) (C) (D) (E) (F) (G)
Column % Column % Column % Column % Column % Column % Column %

Thinking about job opportunities in the U.S., would you say:
There are plenty of jobs available 

right now 43% 28% 30% 42% 44% 51% 56%
    C C CDE CDE

Jobs are difficult to find right now 56% 72% 70% 58% 56% 47% 38%
   DEFG FG FG g  

Vol: Unsure 1% 0% 0% 0% 0% 1% 5%
      CDE CDEF

Generation



Marist Poll GenNext Survey

National 
Adults

GenNext
 (18-24) Gen Z Millennials Gen X

Baby 
Boomers

Silent/
Greatest

(A) (B) (C) (D) (E) (F) (G)
Column % Column % Column % Column % Column % Column % Column %

Do you think future generations will be: Better off 34% 32% 32% 39% 35% 29% 37%
    CF F  f

Worse off 50% 51% 53% 43% 49% 56% 47%
   D  d DE  

Or about the same financially as 
people are now 16% 17% 16% 17% 16% 15% 13%

        
Vol: Unsure 0% 0% 0% 0% 0% 0% 2%

       CE

Thinking about job opportunities in the U.S., would you say:
There are plenty of jobs available 

right now 43% 28% 30% 42% 44% 51% 56%
    C C CDE CDE

Jobs are difficult to find right now 56% 72% 70% 58% 56% 47% 38%
   DEFG FG FG g  

Vol: Unsure 1% 0% 0% 0% 0% 1% 5%
      CDE CDEF

Do you think artificial intelligence (AI) will have:

A mostly positive impact on 
future job opportunities in the 

U.S. 34% 33% 36% 40% 35% 27% 33%
   F eF F   

A mostly negative impact on 
future job opportunities in the 

U.S. 55% 58% 56% 52% 56% 59% 42%
   G g G DG  

No Impact at all 11% 9% 7% 8% 9% 14% 19%
      CDE CDE

Vol: Unsure 1% 0% 0% 0% 0% 1% 7%
       CDEF

Regardless of your current employment situation, would you prefer to have a 
job that is: Fully remote 23% 21% 22% 23% 27% 23% 13%

   G G cfG G  
Hybrid where some days you 

work remotely and some days 
you work in person 40% 46% 44% 47% 37% 34% 29%

   EFG EFG    
Fully in person 37% 34% 34% 30% 36% 42% 53%

     D CDE CDEF
Vol: Unsure 0% 0% 0% 0% 0% 1% 5%

      cDE CDEF

In the long run, do you think people with a four-year college education are: Better off financially 47% 44% 47% 49% 44% 48% 60%
    e   CDEF

Worse off financially 20% 24% 22% 23% 21% 15% 12%
   FG FG FG   

About the same financially as 
people without a college 

education 32% 32% 31% 28% 35% 37% 24%
     DG cDG  

Vol: Unsure 0% 0% 0% 0% 0% 0% 3%
       CDEF

Banners of Adults
Generation

1



Marist Poll GenNext Survey

National 
Adults

GenNext
 (18-24) Gen Z Millennials Gen X

Baby 
Boomers

Silent/
Greatest

(A) (B) (C) (D) (E) (F) (G)
Column % Column % Column % Column % Column % Column % Column %

Banners of Adults
Generation

In general, do you think social media platforms such as Facebook, Instagram, 
or TikTok do: More harm than good 59% 52% 52% 54% 59% 66% 57%

Cd CDEg
More good than harm 41% 48% 48% 46% 41% 33% 32%

EFG eFG F
Vol: Unsure 1% 0% 0% 0% 0% 0% 10%

CDEF

How much do you agree or disagree with the statement: Companies should 
require that someone is 18 or older to create an account on social media? Strongly agree/Agree 61% 60% 60% 64% 60% 59% 61%

f
Disagree/Strongly disagree 39% 40% 40% 36% 40% 41% 37%

d
Vol: Unsure 0% 0% 0% 0% 0% 0% 3%

CDEF

How much do you agree or disagree with the statement: Companies should 
require that someone is 18 or older to create an account on social media? Strongly agree 28% 21% 24% 32% 29% 26% 32%

CF
Agree 33% 38% 35% 32% 31% 33% 29%

Disagree 24% 29% 29% 22% 25% 23% 23%
Df

Strongly disagree 15% 11% 12% 14% 15% 17% 14%
Cd

Vol: Unsure 0% 0% 0% 0% 0% 0% 3%
CDEF

Which of the following statements comes closer to your view about social 
media such as Facebook, Instagram, or TikTok:

Social media has a mostly 
negative impact on mental health 68% 65% 64% 61% 68% 77% 63%

D CDEG

Social media has a mostly 
positive impact on mental health 31% 35% 36% 39% 32% 22% 30%

F EFg F f
Vol: Unsure 1% 0% 0% 0% 0% 0% 7%

CDEF

Based on what you have seen or heard about mental health and social media, 
how much would you support or oppose policies that create stricter 
regulations on social media: Strongly support/Support 76% 63% 61% 73% 80% 86% 84%

C CD CDE CD
Oppose/Strongly oppose 23% 37% 39% 27% 20% 13% 12%

DEFG EFG FG
Vol: Unsure 0% 0% 0% 0% 0% 1% 4%

CDEF
Based on what you have seen or heard about mental health and social media, 
how much would you support or oppose policies that create stricter 
regulations on social media: Strongly support 27% 17% 16% 27% 31% 32% 27%

C Cd CD C
Support 49% 46% 44% 47% 49% 54% 57%

CDe CDe
Oppose 16% 25% 27% 18% 12% 10% 10%

DEFG EFG
Strongly oppose 8% 12% 13% 8% 8% 3% 2%

DEFG FG FG
Vol: Unsure 0% 0% 0% 0% 0% 1% 4%

CDEF
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Marist Poll GenNext Survey

National 
Adults

GenNext
 (18-24) Gen Z Millennials Gen X

Baby 
Boomers

Silent/
Greatest

(A) (B) (C) (D) (E) (F) (G)
Column % Column % Column % Column % Column % Column % Column %

Banners of Adults
Generation

Currently sports betting is legal in some form in most states in the U.S. When it 
comes to betting on sports, which statement comes closest to your view:

There should be a federal law 
making it legal to bet on sports 

everywhere in the U.S. 21% 26% 26% 27% 22% 11% 10%
FG EFG FG

It should continue to be up to 
each state to decide whether it is 

legal or illegal to bet on sports 64% 62% 63% 59% 63% 71% 59%
CDEG

There should be a federal law 
making it illegal to bet on sports 

everywhere in the U.S. 15% 12% 11% 14% 15% 18% 25%
c Cd CDEf

Vol: Unsure 0% 0% 0% 0% 0% 0% 6%
CDEF

Do you think sports betting ads: Should be allowed during games 53% 61% 62% 68% 60% 31% 26%
FG cEFG FG

Should not be allowed during 
games 46% 39% 38% 32% 40% 67% 66%

d D CDE CDE
Vol: Unsure 1% 0% 0% 0% 0% 2% 8%

CDE CDEF

How much do you support or oppose online or app-based sports betting:
Strongly support/Somewhat 

support 56% 66% 67% 67% 63% 36% 26%
FG FG FG g

Somewhat oppose/Strongly 
oppose 44% 34% 33% 32% 37% 64% 67%

CDE CDE
Vol: Unsure 1% 0% 0% 0% 0% 1% 7%

CDEF

How much do you support or oppose online or app-based sports betting: Strongly support 16% 15% 17% 26% 19% 4% 4%
FG CEFG FG

Somewhat support 40% 51% 50% 41% 44% 31% 22%
DeFG FG FG g

Somewhat oppose 25% 23% 24% 20% 19% 36% 25%
E CDEG

Strongly oppose 18% 11% 9% 12% 18% 28% 42%
CD CDE CDEF

Vol: Unsure 1% 0% 0% 0% 0% 1% 7%
CDEF

If you were to place a bet on a sports game, how likely is it that you would use 
an online or app-based platform: Very likely/Likely 49% 66% 66% 66% 53% 25% 6%

EFG EFG FG G

Not very likely/Not likely at all 51% 34% 34% 34% 47% 75% 90%
CD CDE CDEF

Vol: Unsure 0% 0% 0% 0% 0% 0% 4%
CDEF

If you were to place a bet on a sports game, how likely is it that you would use 
an online or app-based platform: Very likely 22% 25% 26% 34% 29% 8% 1%

FG CeFG FG G
Likely 26% 41% 40% 32% 24% 17% 5%

DEFG EFG FG G
Not very likely 17% 20% 21% 16% 15% 16% 13%

DEFg
Not likely at all 35% 14% 13% 18% 32% 60% 77%

C CD CDE CDEF
Vol: Unsure 0% 0% 0% 0% 0% 0% 4%

CDEF
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Marist Poll GenNext Survey
GenNext (18-24)

GenNext 
(18-24) Men Women

National 
Registered 

Voters Democrat Republican Independent Northeast Midwest South West
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K)

Column % Column % Column % Column % Column % Column % Column % Column % Column % Column % Column %

Do you think future generations will be: Better off 32% 38% 28% 33% 18% 66% 18% 35% 31% 31% 32%
  c    EG      

Worse off 51% 46% 54% 51% 73% 20% 58% 51% 53% 49% 54%
     FG  F     

Or about the same financially as 
people are now 17% 17% 18% 16% 9% 14% 24% 14% 16% 20% 14%

       E     
Vol: Unsure 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

            

Thinking about job opportunities in the U.S., would you say:
There are plenty of jobs available 

right now 28% 35% 24% 28% 19% 48% 20% 31% 35% 24% 28%
  C    EG   j   

Jobs are difficult to find right now 72% 65% 76% 72% 81% 52% 80% 69% 65% 76% 72%
   B  F  F   i  

Vol: Unsure 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
            

Do you think artificial intelligence (AI) will have:

A mostly positive impact on 
future job opportunities in the 

U.S. 33% 40% 29% 36% 27% 53% 28% 38% 30% 33% 33%
  c    EG      

A mostly negative impact on 
future job opportunities in the 

U.S. 58% 56% 57% 57% 68% 44% 57% 53% 63% 57% 58%
     F  f     

No Impact at all 9% 5% 14% 7% 4% 4% 15% 9% 8% 11% 8%
   B    EF     

Vol: Unsure 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
            

Regardless of your current employment situation, would you prefer to have a 
job that is: Fully remote 21% 21% 18% 19% 19% 16% 23% 17% 19% 22% 22%

            

Hybrid where some days you 
work remotely and some days 

you work in person 46% 42% 50% 47% 47% 40% 52% 48% 43% 44% 50%
            

Fully in person 34% 37% 31% 34% 34% 44% 25% 34% 38% 34% 28%
      G      

Vol: Unsure 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
            

In the long run, do you think people with a four-year college education are: Better off financially 44% 50% 39% 43% 43% 53% 34% 39% 48% 40% 48%
  c    G      

Worse off financially 24% 23% 25% 24% 28% 21% 24% 23% 24% 23% 29%
            

About the same financially as 
people without a college 

education 32% 27% 37% 33% 29% 26% 43% 38% 27% 37% 23%
   b    eF k  K  

Vol: Unsure 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
            

Banners of GenNext (18-24)
GenNext (18-24) GenNext (18-24) GenNext (18-24)

Gender Party Identification Region
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Marist Poll GenNext Survey

GenNext 
(18-24)

(A)
Column %

Do you think future generations will be: Better off 32%
  

Worse off 51%
  

Or about the same financially as 
people are now 17%

  
Vol: Unsure 0%

  

Thinking about job opportunities in the U.S., would you say:
There are plenty of jobs available 

right now 28%
  

Jobs are difficult to find right now 72%
  

Vol: Unsure 0%
  

Do you think artificial intelligence (AI) will have:

A mostly positive impact on 
future job opportunities in the 

U.S. 33%
  

A mostly negative impact on 
future job opportunities in the 

U.S. 58%
  

No Impact at all 9%
  

Vol: Unsure 0%
  

Regardless of your current employment situation, would you prefer to have a 
job that is: Fully remote 21%

  

Hybrid where some days you 
work remotely and some days 

you work in person 46%
  

Fully in person 34%
  

Vol: Unsure 0%
  

In the long run, do you think people with a four-year college education are: Better off financially 44%
  

Worse off financially 24%
  

About the same financially as 
people without a college 

education 32%
  

Vol: Unsure 0%
  

   

Less than 
$50,000

$50,000 or 
more White Non-white White Black Latino Big city Small city Suburban Small town Rural

(L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)
Column % Column % Column % Column % Column % Column % Column % Column % Column % Column % Column % Column %

30% 33% 34% 30% 34% 35% 32% 41% 32% 29% 24% 33%
       v     

51% 52% 51% 51% 51% 46% 53% 46% 58% 54% 53% 42%
            

19% 15% 14% 19% 14% 19% 14% 13% 10% 17% 22% 25%
            

0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
            

25% 30% 32% 25% 32% 26% 24% 31% 22% 25% 29% 42%
           tu

75% 70% 68% 75% 68% 74% 76% 69% 78% 75% 71% 58%
        w w   

0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
            

35% 32% 32% 34% 32% 42% 39% 46% 28% 30% 26% 32%
       tUV     

55% 59% 60% 55% 60% 48% 58% 50% 66% 58% 62% 55%
            

10% 9% 7% 11% 7% 10% 3% 3% 6% 12% 12% 13%
         s   

0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
            

23% 19% 20% 22% 20% 23% 20% 18% 22% 16% 32% 26%
          U  

47% 45% 47% 45% 47% 44% 43% 44% 40% 53% 43% 36%
         w   

31% 35% 34% 33% 34% 33% 37% 38% 38% 31% 25% 38%
            

0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
            

38% 47% 46% 42% 46% 44% 43% 54% 40% 45% 31% 40%
       V     

27% 23% 28% 22% 28% 22% 24% 20% 31% 23% 28% 27%
            

35% 30% 26% 37% 26% 34% 33% 26% 29% 33% 41% 33%
   n         

0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
            

GenNext (18-24) GenNext (18-24)

Banners of GenNext (18-24)
GenNext (18-24) GenNext (18-24)

Race/Ethnicity Area DescriptionHousehold Income Race/Ethnicity

2



Marist Poll GenNext Survey
GenNext (18-24)

GenNext 
(18-24) Men Women

National 
Registered 

Voters Democrat Republican Independent Northeast Midwest South West
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K)

Column % Column % Column % Column % Column % Column % Column % Column % Column % Column % Column %

Banners of GenNext (18-24)
GenNext (18-24) GenNext (18-24) GenNext (18-24)

Gender Party Identification Region

In general, do you think social media platforms such as Facebook, Instagram, 
or TikTok do: More harm than good 52% 54% 51% 51% 44% 46% 63% 54% 55% 52% 48%

EF
More good than harm 48% 46% 49% 49% 56% 54% 37% 46% 45% 48% 52%

G G
Vol: Unsure 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

How much do you agree or disagree with the statement: Companies should 
require that someone is 18 or older to create an account on social media? Strongly agree/Agree 60% 63% 58% 60% 59% 67% 53% 60% 65% 56% 59%

g

Disagree/Strongly disagree 40% 37% 42% 40% 41% 33% 47% 40% 35% 44% 41%
f

Vol: Unsure 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

How much do you agree or disagree with the statement: Companies should 
require that someone is 18 or older to create an account on social media? Strongly agree 21% 22% 20% 22% 26% 29% 13% 23% 19% 23% 19%

G G
Agree 38% 41% 38% 38% 34% 39% 40% 37% 47% 33% 40%

j
Disagree 29% 27% 29% 28% 32% 21% 32% 30% 24% 29% 34%

Strongly disagree 11% 11% 13% 12% 9% 11% 15% 10% 11% 14% 7%
k

Vol: Unsure 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

Which of the following statements comes closer to your view about social 
media such as Facebook, Instagram, or TikTok:

Social media has a mostly 
negative impact on mental health 65% 63% 67% 64% 72% 59% 59% 64% 68% 65% 64%

fg

Social media has a mostly 
positive impact on mental health 35% 37% 33% 36% 28% 41% 41% 36% 32% 35% 36%

e e
Vol: Unsure 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

Based on what you have seen or heard about mental health and social media, 
how much would you support or oppose policies that create stricter 
regulations on social media: Strongly support/Support 63% 63% 65% 65% 65% 72% 59% 64% 70% 59% 64%

g
Oppose/Strongly oppose 37% 37% 35% 35% 35% 28% 41% 36% 30% 41% 36%

f
Vol: Unsure 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

Based on what you have seen or heard about mental health and social media, 
how much would you support or oppose policies that create stricter 
regulations on social media: Strongly support 17% 18% 16% 19% 18% 27% 12% 18% 15% 19% 15%

G
Support 46% 45% 50% 47% 48% 45% 47% 46% 55% 40% 50%

j
Oppose 25% 25% 23% 24% 26% 19% 26% 17% 23% 27% 29%

Strongly oppose 12% 12% 12% 11% 9% 9% 15% 19% 7% 14% 7%
ik

Vol: Unsure 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
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Marist Poll GenNext Survey

GenNext 
(18-24)

(A)
Column %

In general, do you think social media platforms such as Facebook, Instagram, 
or TikTok do: More harm than good 52%

More good than harm 48%

Vol: Unsure 0%

How much do you agree or disagree with the statement: Companies should 
require that someone is 18 or older to create an account on social media? Strongly agree/Agree 60%

Disagree/Strongly disagree 40%

Vol: Unsure 0%

How much do you agree or disagree with the statement: Companies should 
require that someone is 18 or older to create an account on social media? Strongly agree 21%

Agree 38%

Disagree 29%

Strongly disagree 11%

Vol: Unsure 0%

Which of the following statements comes closer to your view about social 
media such as Facebook, Instagram, or TikTok:

Social media has a mostly 
negative impact on mental health 65%

Social media has a mostly 
positive impact on mental health 35%

Vol: Unsure 0%

Based on what you have seen or heard about mental health and social media, 
how much would you support or oppose policies that create stricter 
regulations on social media: Strongly support/Support 63%

Oppose/Strongly oppose 37%

Vol: Unsure 0%

Based on what you have seen or heard about mental health and social media, 
how much would you support or oppose policies that create stricter 
regulations on social media: Strongly support 17%

Support 46%

Oppose 25%

Strongly oppose 12%

Vol: Unsure 0%

Less than 
$50,000

$50,000 or 
more White Non-white White Black Latino Big city Small city Suburban Small town Rural

(L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)
Column % Column % Column % Column % Column % Column % Column % Column % Column % Column % Column % Column %

GenNext (18-24) GenNext (18-24)

Banners of GenNext (18-24)
GenNext (18-24) GenNext (18-24)

Race/Ethnicity Area DescriptionHousehold Income Race/Ethnicity

56% 49% 51% 53% 51% 41% 47% 39% 64% 53% 50% 57%
S s s

44% 51% 49% 47% 49% 59% 53% 61% 36% 47% 50% 43%
Tuw

0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

65% 56% 57% 62% 57% 67% 66% 65% 68% 57% 50% 57%
v

35% 44% 43% 38% 43% 33% 34% 35% 32% 43% 50% 43%
t

0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

24% 20% 19% 23% 19% 30% 30% 25% 26% 18% 19% 23%
p

41% 37% 37% 39% 37% 37% 36% 40% 42% 39% 32% 33%

27% 31% 31% 28% 31% 25% 25% 27% 26% 29% 40% 28%

8% 13% 12% 10% 12% 8% 9% 8% 5% 14% 9% 16%

0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

68% 64% 70% 61% 70% 55% 67% 60% 76% 61% 72% 67%
q su

32% 36% 30% 39% 30% 45% 33% 40% 24% 39% 28% 33%
p t t

0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

62% 64% 64% 62% 64% 61% 69% 68% 74% 60% 60% 56%
w

38% 36% 36% 38% 36% 39% 31% 32% 26% 40% 40% 44%
t

0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

15% 18% 17% 17% 17% 25% 20% 20% 14% 17% 14% 19%

47% 46% 47% 46% 47% 36% 49% 47% 60% 43% 45% 37%
uW

29% 22% 26% 24% 26% 29% 19% 22% 19% 24% 35% 32%

8% 14% 10% 13% 10% 10% 12% 10% 7% 16% 5% 13%
tV

0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
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Marist Poll GenNext Survey
GenNext (18-24)

GenNext 
(18-24) Men Women

National 
Registered 

Voters Democrat Republican Independent Northeast Midwest South West
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K)

Column % Column % Column % Column % Column % Column % Column % Column % Column % Column % Column %

Banners of GenNext (18-24)
GenNext (18-24) GenNext (18-24) GenNext (18-24)

Gender Party Identification Region

Currently sports betting is legal in some form in most states in the U.S. When it 
comes to betting on sports, which statement comes closest to your view:

There should be a federal law 
making it legal to bet on sports 

everywhere in the U.S. 26% 34% 18% 26% 24% 30% 25% 21% 22% 29% 28%
C

It should continue to be up to 
each state to decide whether it is 

legal or illegal to bet on sports 62% 55% 68% 62% 62% 63% 60% 62% 69% 59% 62%
B

There should be a federal law 
making it illegal to bet on sports 

everywhere in the U.S. 12% 11% 14% 12% 14% 8% 15% 17% 9% 13% 10%

Vol: Unsure 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

Do you think sports betting ads: Should be allowed during games 61% 62% 62% 64% 61% 69% 61% 67% 56% 61% 64%

Should not be allowed during 
games 39% 38% 38% 36% 39% 31% 39% 33% 44% 39% 36%

Vol: Unsure 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

How much do you support or oppose online or app-based sports betting:
Strongly support/Somewhat 

support 66% 69% 63% 67% 64% 74% 63% 63% 63% 66% 70%

Somewhat oppose/Strongly 
oppose 34% 31% 37% 33% 36% 26% 37% 37% 37% 34% 30%

Vol: Unsure 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

How much do you support or oppose online or app-based sports betting: Strongly support 15% 21% 9% 15% 15% 24% 7% 19% 12% 16% 12%
C G

Somewhat support 51% 48% 54% 52% 49% 50% 56% 44% 51% 51% 59%

Somewhat oppose 23% 22% 24% 23% 23% 20% 25% 20% 26% 23% 23%

Strongly oppose 11% 9% 13% 10% 13% 6% 12% 17% 11% 11% 7%

Vol: Unsure 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

If you were to place a bet on a sports game, how likely is it that you would use 
an online or app-based platform: Very likely/Likely 66% 74% 60% 67% 62% 75% 64% 70% 67% 65% 63%

C e

Not very likely/Not likely at all 34% 26% 40% 33% 38% 25% 36% 30% 33% 35% 37%
B f

Vol: Unsure 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

If you were to place a bet on a sports game, how likely is it that you would use 
an online or app-based platform: Very likely 25% 31% 20% 26% 29% 32% 18% 31% 20% 26% 24%

C g G
Likely 41% 43% 40% 40% 33% 43% 47% 39% 47% 39% 39%

e
Not very likely 20% 16% 23% 20% 24% 16% 20% 15% 22% 17% 27%

Not likely at all 14% 10% 17% 13% 14% 9% 16% 15% 12% 18% 11%
b

Vol: Unsure 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
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Marist Poll GenNext Survey

GenNext 
(18-24)

(A)
Column %

Currently sports betting is legal in some form in most states in the U.S. When it 
comes to betting on sports, which statement comes closest to your view:

There should be a federal law 
making it legal to bet on sports 

everywhere in the U.S. 26%

It should continue to be up to 
each state to decide whether it is 

legal or illegal to bet on sports 62%

There should be a federal law 
making it illegal to bet on sports 

everywhere in the U.S. 12%

Vol: Unsure 0%

Do you think sports betting ads: Should be allowed during games 61%

Should not be allowed during 
games 39%

Vol: Unsure 0%

How much do you support or oppose online or app-based sports betting:
Strongly support/Somewhat 

support 66%

Somewhat oppose/Strongly 
oppose 34%

Vol: Unsure 0%

How much do you support or oppose online or app-based sports betting: Strongly support 15%

Somewhat support 51%

Somewhat oppose 23%

Strongly oppose 11%

Vol: Unsure 0%

If you were to place a bet on a sports game, how likely is it that you would use 
an online or app-based platform: Very likely/Likely 66%

Not very likely/Not likely at all 34%

Vol: Unsure 0%

If you were to place a bet on a sports game, how likely is it that you would use 
an online or app-based platform: Very likely 25%

Likely 41%

Not very likely 20%

Not likely at all 14%

Vol: Unsure 0%

Less than 
$50,000

$50,000 or 
more White Non-white White Black Latino Big city Small city Suburban Small town Rural

(L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)
Column % Column % Column % Column % Column % Column % Column % Column % Column % Column % Column % Column %

GenNext (18-24) GenNext (18-24)

Banners of GenNext (18-24)
GenNext (18-24) GenNext (18-24)

Race/Ethnicity Area DescriptionHousehold Income Race/Ethnicity

23% 27% 25% 26% 25% 35% 22% 29% 24% 26% 21% 27%

67% 59% 65% 60% 65% 54% 68% 62% 62% 59% 72% 65%

10% 14% 9% 14% 9% 10% 10% 9% 14% 16% 6% 8%

0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

60% 62% 63% 60% 63% 67% 61% 64% 59% 60% 61% 65%

40% 38% 37% 40% 37% 33% 39% 36% 41% 40% 39% 35%

0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

60% 69% 66% 66% 66% 70% 71% 74% 68% 59% 70% 66%
U

40% 31% 34% 34% 34% 30% 29% 26% 32% 41% 30% 34%
S

0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

15% 14% 15% 14% 15% 26% 17% 22% 12% 12% 12% 16%
u

45% 55% 51% 51% 51% 44% 54% 52% 56% 47% 58% 50%

29% 19% 24% 23% 24% 24% 21% 18% 16% 28% 26% 23%
m

11% 11% 10% 12% 10% 6% 8% 8% 15% 13% 4% 11%

0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

61% 68% 64% 67% 64% 71% 69% 70% 63% 66% 62% 64%

39% 32% 36% 33% 36% 29% 31% 30% 37% 34% 38% 36%

0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

19% 29% 23% 27% 23% 31% 30% 33% 22% 24% 24% 18%
l w

42% 40% 40% 41% 40% 39% 39% 37% 42% 41% 38% 46%

22% 19% 19% 21% 19% 16% 20% 19% 22% 19% 24% 21%

17% 13% 17% 12% 17% 13% 12% 11% 15% 16% 14% 15%

0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
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