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Most Americans Oppose Pay Transparency
For Immediate Release: Tuesday, May 3, 2016

More than seven in ten Americans do not think private companies should be required to
publish the salaries of its employees nor do they believe private companies should
disclose the wages of its employees internally. When it comes to disclosing one’s
personal salary, about two-thirds of Americans oppose such publication, according to an
Exclusive Point Taken-Marist Poll, commissioned by WGBH Boston for its new late-
night, multi-platform PBS debate series Point Taken. However, Americans favor
including a range of salary or wages in new job postings instead of a fixed rate of pay.

The national survey was conducted by The Marist Poll in advance of this week’s Point
Taken episode, airing Tuesday, May 3rd at 11pmET (check local listings) and streaming
on pbs.org/pointtaken. The series is hosted by Carlos Watson, Emmy Award winning
journalist and OZY Media co-founder and CEO.

72% of Americans do not think private companies should be required to publish salaries
and believe most people’s salaries should remain private. Racial differences exist.
White residents, 79%, are more likely than non-white Americans, 61%, to say
companies should not publicize the amount each employee earns.

What do Americans think would be the result of making salaries public? 58% of
Americans think doing so would cause conflict between employees rather than
increasing fairness of pay within the company. White residents, 63%, are more likely
than non-white residents, 51%, to think publically releasing salary amounts would cause
friction within companies.

When it comes to internally disclosing the salaries of a company’s employees, 73% of
Americans report salaries should remain private for most people. Here, gender
differences are present. Men, 79%, are more likely than women, 67%, to say
employees’ wages should not be published within companies for everyone to see.

“There’s no doubt that when it comes to publishing wages, most Americans think it's a

sensitive topic and a private matter,” says Dr. Lee M. Miringoff, Director of The Marist
College Institute for Public Opinion.

*All references to the survey must be sourced as “Exclusive Point Taken-Marist Poll”


http://www.pbs.org/wgbh/point-taken/extra-points/marist-most-americans-oppose-pay-transparency/
http://www.pbs.org/wgbh/point-taken/?utm_source=promourl&utm_medium=direct&utm_campaign=pointtaken_2016
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"The issue of salary transparency and compensation are headline news this year", says
Denise Dilanni, series creator and Senior Executive in Charge. “Questions of gender
and racial disparities in compensation warrant a deeper dive. Point Taken will take the
conversation further in tonight's debate.”

When it comes to publically disclosing their own salaries, 66% of U.S. residents say
they would prefer that information not be made public. More than three in four
Americans, 77%, favor the inclusion of a range of salary or wages in new job postings.

For more on Point Taken:
pbs.org/pointtaken
#pointtakenPBS

For more on The Marist Poll:
Maristpoll.marist.edu
#MaristPoll

About The Marist Poll

Founded in 1978, The Marist College Institute for Public Opinion (MIPO) is a survey
research center at Marist College in Poughkeepsie, New York. The Marist Poll has
conducted independent research on public priorities, elections, and a wide variety of
social issues. Through the regular public release of surveys, MIPO has built a legacy of
independence, reliability, and accuracy. Its results are featured in print and electronic
media throughout the world.

About WGBH Boston

WGBH Boston is America’s preeminent public broadcaster and the largest producer of
PBS content for TV and the Web, including Frontline, Nova, American Experience,
Masterpiece, Antiqgues Roadshow, Arthur, Curious George and more than a dozen other
primetime, lifestyle, and children’s series. WGBH also is a major supplier of
programming for public radio, and oversees Public Radio International (PRI). As a
leader in educational multimedia for the classroom, WGBH supplies content to PBS
LearningMedia, a national broadband service for teachers and students. WGBH also is
a pioneer in technologies and services that make media accessible to those with
hearing or visual impairments. WGBH has been recognized with hundreds of honors.
More info at www.wgbh.org.

*All references to the survey must be sourced as “Exclusive Point Taken-Marist Poll”


http://www.pbs.org/wgbh/point-taken/?utm_source=promourl&utm_medium=direct&utm_campaign=pointtaken_2016
http://maristpoll.marist.edu/
http://www.wgbh.org/
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Lee M. Miringoff
Barbara L. Carvalho
Mary E. Griffith
Marist College
845.575.5050

for Point Taken/WGBH
Eileen Campion
Roslan & Campion PR
212-966-4600
eileen@rc-pr.com
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